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Overview

The Purcellville Portal is an online platform designed to 
simplify how the Town of Purcellville’s government and the 
local community discover and buy from their local 
businesses first. 

The Portal can be accessed at www.commerce.glass/purcellville.

http://www.commerce.glass/purcellville




Objectives
‣ Complement the Town's economic recovery efforts, helping 
local businesses embrace digital transformation and engage 
with potential customers eager to buy locally. 

‣ Upgrade the Town's business directory into a dynamic and 
always-updated database. 

‣ Make it easy for the community to buy locally online. 

‣ Make it easy for the town staff to identify new vendors, request 
fast quotes, and conduct more sustainable purchases.



Key benefits for Purcellville 
businesses
‣ Increase their online presence and outreach. 

‣ Digitize their catalogs of products and services. 

‣ Receive orders and digital payments in a streamlined and fully 
compliant fashion. 



Progress to date
‣ 16 local vendors 
listed as of Jan 
30th, 2022. The 
updated dynamic 
list is available at 
www.commerce.gl
ass/purcellville/
vendors 

https://commerce.glass/purcellville/vendors
https://commerce.glass/purcellville/vendors
https://commerce.glass/purcellville/vendors




Progress to date
‣ 20 local products 
and services listed 
as of Jan 30th, 2022. 
The updated 
dynamic list is 
available at 
www.commerce.glas
s/purcellville/
products/

https://commerce.glass/purcellville/products/
https://commerce.glass/purcellville/products/
https://commerce.glass/purcellville/products/


Progress to date
‣ 50, 90 and 62 unique 
Portal visits in October, 
November and December 
respectively. 

‣  3 webinars organized for 
government staffers, 
vendors and the 
community.



Progress to date
‣ Weekly outreach to 
local businesses via 
email campaigns and 
direct calls, so they can 
learn about the Portal 
and get onboarded.



Progress to date
‣ Weekly outreach to the 
local community via social 
media channels, so they 
can learn about the Portal 
and start buying locally. 

‣ 500 physical flyers sent to 
500 homes in Purcellville.



Progress to date
‣ Organization of bi-weekly deals 
highlighting local vendors’ latest discounts 
for the community. 

‣ In Oct-Nov 2021: Weekly outreach to 
government staffers via email and direct 
calls, so they can learn about the Portal, and 
start procuring goods and services from 
local Purcellville businesses.



Progress to date
‣ 3 Purcellville Portal Monthly 
Reports highlighting progress 
to date, and suggested next 
steps.



Suggested next steps
‣ It’s important to inform the community via the Town’s website 
and digital channels, to build credibility about the new initiative. 

‣ We encourage the Town to also procure frequently-purchased 
items to attract new local businesses and show them that the 
Town is also buying locally via the Portal. 

‣ We’d like to schedule a monthly meeting with the Town’s 
designated Point of Contact to debrief each monthly report, 
assess progress and brainstorm new strategies to continue 
attracting vendors and buyers. 



Suggested next steps
‣ We prepared a 
Communications Timeline 
highlighting the topics to be 
covered in our outreach 
efforts, and we’d like to make 
sure it’s aligned with the Town’s 
objectives.



Questions
‣ How would the Town like to use the Portal as a tool to advance its 
objectives, and what does success look like for the Town?



Gerardo Mateo 
Local Portal Success Lead 
gerardo.mateo@commerce.glass 
+1 341-333-6532 Ext. 7

Contact


